OUR READERS
ARE YOUR
CUSTOMERS
Wealden Times & Surrey Homes Media Pack 2022

Copies

30,000

The Unrivalled
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Wealden Times & Surrey Homes are strategically
distributed to reach the right audience
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You will find the latest issue of Wealden Times & Surrey Homes
in prestige retail outlets in key towns and villages across Kent,
Sussex & Surrey. These outlets love the magazine, as it drives our
affluent readers into their stores each month.
We are the only magazine that readers can pick up at their local
main-line commuter stations across the county. During lockdown,
when train travel was reduced, we placed copies into selected
Sainsbury’s & Tesco stores.

“We have been working with Surrey Homes magazine
for a number of years now. They are one of our ‘go-to’
local magazines that we advertise within and are always
able to accommodate our business needs. Our use of
tracked numbers within the magazine show that readers
do enquire after reading our adverts, of which we are
delighted. We thank them for fostering a positive working
relationship with our hospital.”
Nuffield Health Guildford Hospital

KENT & SUSSEX
Ashford | Battle | Benenden | Bexhill | Biddenden | Bromley
Burwash | Canterbury | Charing | Cranbrook | Crowborough
East Grinstead | Eridge | Faversham | Flimwell | Goudhurst
Hastings | Hawkhurst | Haywards Heath | Headcorn | Heathfield
Hildenborough | Horsham | Hurst Green | Hythe | Kings Hill
Lewes | Maidstone | Marden | Mayfield | Northiam | Nutley
Orpington | Paddock Wood | Peasmarsh | Pluckley | Robertsbridge
Rolvenden | Rye | Sandhurst | Sedlescombe | Sellinge | Sevenoaks
Sissinghurst | Stone Cross | Tenterden | Ticehurst | Tonbridge
Tunbridge Wells | Uckfield | Wadhurst | West Malling | Westerham
Whitstable | Winchelsea

SURREY
Ashtead | Bagshott | Banstead | Betchworth | Buckland
Caterham | Cheam | Chelsham | Claygate | Cobham
Cranleigh | Dorking | Epsom | Esher | Farnham | Forest Green
Godalming | Godstone | Gomshall | Guildford | Haslemere
Haywards Heath | Kingston Upon Thames | Leatherhead | Lyne
Milford | Oxted | Purley | Redhill | Richmond | Ripley
Stoke D’Abernon | Surbiton | Walton on Thames
Warlingham | Weybridge | Wimbledon | Woking

SU R R E Y’S E XC LUSI V E
C O U N T RY E S TAT E

Campaigns

Set within 25 acres of beautifully landscaped grounds,
Broadoaks Park offers brand new and beautifully restored homes,
from two bedroom apartments to six bedroom houses.
All homes are finished to Octagon’s renowned high level of specification,
designed to enhance the private parkland setting and surrounding listed
buildings. West Byfleet village and train station are less than one mile away,
with regular train services to London Waterloo taking from 30 minutes.
SALES SUITE OPEN – VIEWING BY APPOINTMENT ONLY
Guide Prices start from £625,000 - £1,725,000.

B R O A D O A K S PA R K . C O . U K

Internal photographs of similar Octagon Showhouse

020 8481 7500 | OCTAGON.CO.UK

A new way to book your campaign in 2022.
Combined distribution & circulation of
Wealden Times and Surrey Homes

The Wealden Times and Surrey Homes have a
combined monthly readership of 105,000+, from a
circulation of 30,000 (Wealden Times 18,000;
Surrey Homes 12,000).
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“Octagon have worked with Surrey Homes over many years,
showcasing numerous luxury homes and developments. Their
affluent audience and distribution is an ideal fit for the
Octagon client, who enjoy the quality and stylish content.
The front cover photography is always beautiful and the
editorial section always a joy to read, as well as being on
topic and informative”
Kate, Octagon

Advertisers can choose to be in both titles or select the
preferred county for their campaign.
With many businesses now also pushing their online
services and people happy to travel for what they
are looking for, we know that for some, offering
Wealden Times and Surrey Homes is a great choice.
Commuter stations we distibute to:

Our rate card will be based on buying on a Cost Per
Thousand, so you won’t pay more than you need for
the area/s you want.
Wealden Times is distributed across a carefully
selected network of 67 towns and neighbourhoods in
Kent & Sussex and Surrey Homes to 50 towns and
neighbourhoods in Surrey. With a combined total of 271
prestige outlets – independent stores, fashion boutiques,
local farm shops, interior design stores, antique shops,
garden centres – we reach every affluent
customer you need across the region.
Train station footfall has fallen during the lockdowns
since 2020 but we were quick to move our distribution
where our readers were now shopping. In station towns
we placed copies in selected Sainsbury’s and Tesco stores.

Wealden Times
Ashford
Canterbury West
Charing
Crowborough
East Grinstead
Hildenborough
Maidstone East
Orpington
Paddock Wood
Sevenoaks
Tonbridge
Tunbridge Wells
Uckfield
Wadhurst
West Malling

We will continue to monitor this in 2022 and rebalance
our distribution to ensure that we continue to reach
customers who are most responsive to our advertisers.

Wealden Times

18,000

Surrey Homes

12,000

Surrey Homes
Caterham
Dorking
Epsom
Esher
Farnham
Godalming
Guildford
Haslemere
Haywards Heath
Kingston
Leatherhead
Oxted
Redhill
Reigate
Richmond
Surbiton
Weybridge
Wimbledon
Woking

Joint Circulation

30,000

Supplements

Our monthly themes offer a comprehensive look at
all the South East has to offer, from Interiors, Gardens
and Food & Drink to Education and Property Matters

February

March

April

May

EDUCATION
We go straight to the
schools for the latest
education news from across
the South East.

INTERIORS
A celebration of the freshest
decor and inspirational
design to revamp your
home for 2022.

GARDEN
Make the most of the your
green space with advice, tips
and tricks from our resident
gardening experts.

RESTORATION & NEW BUILD

MINI SUPPLEMENT

MINI SUPPLEMENT

MINI SUPPLEMENT

MINI SUPPLEMENT

June

July

August

September

KITCHEN & BATHROOM
Design ideas abound in the first of
two yearly supplements dedicated
to two of the most frequently used
rooms of the home.

EDUCATION
The second instalment of our
in-depth look at the wealth
of education opportuntities
in this area.

ADDING VALUE TO
YOUR PROPERTY
Make the most of one of your
most valuable assets with planning,
development and renovation advice.

INTERIORS
Cosy up at home with the
pick of our comfiest interior
trends for the warmest
winter.

MINI SUPPLEMENT

MINI SUPPLEMENT

MINI SUPPLEMENT

MINI SUPPLEMENT
Education

October

November

December

KITCHEN & BATHROOM
Keep up to date with
2022’s latest trends and
tackle your project with
confidence and flair.

GIFT GUIDE
Give the gifts everyone will be
delighted to receive with our
run down of the best present
ideas 2022 has to offer.

CHRISTMAS
Plan a day to truly look
forward to with decoration,
gifting, food and drink ideas
to thrill the whole family.

MINI SUPPLEMENT

MINI SUPPLEMENT

MINI SUPPLEMENT

Garden Rooms & Outdoor Buildings

Health & Wellbeing

Weddings

Staycations

Windows & Doors

Travel & staycations

Art Galleries

Food & Drink

Flooring / Rugs

If a meaty home project is
on your horizon, you’ll love
this supplement. Packed with
inspiration for building projects.
Eco
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k
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Editorial Features
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Treasure hunt
er Cat Ridley
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she likes – and
neon or gold
if it’s
, she’s in (pref
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Alongside our supplements, our aspirational
editorial features deliver a wealth of ideas,
products and experiences to enhance readers’
homes and lifestyles
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Regular Features

Foo

Feasts for F
amilies

Homes
We champion ‘local’ in all of our features: designers,
artists, retailers. Each month we showcase two beautiful
homes from the region, then curate ‘Get The Look’
pages to further inspire our readers. It’s one of our most
popular features.

True to the fussmeals she share free, one-pot family-friend
s through her
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account @an
gram
nasfamilykitch
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en, Anna Stan
perfectly crow
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d-pleasing recip
everyone shou
es that
ld try over the
Easter break
Photographs:

David Mereweth

Teriyaki Salm

on, Noodle &

er

Vegetable Tray

bake

Serves 4 Prep
time: 5 mins
Cooking time:
We all know
15 mins
that eating oily
fish is good for
smell, the flavou
you – it’s brain
r,
boosting food!
are – many childrethe skin – or is it the bones
Whether it’s the
that can sneak
n (mine includ
in no matter
flavoured fish
ed) are resistan
how careful you
like
t
my salmon breakt cod is a good start (breadcrumbto eating fish. Trying childre
n with mild
hrough recipe.
it
no skin and no
Cooked in Teriya into a goujon if necessary!)
bones, served
but this was
ki Sauce and
with noodles,
using a beauti
it went down
ful fillet with
a treat.
For the Teriyak
i Sauce:
• 2 tbsp soy
Lay the salmon
• 2 tbsp mirin
on a baking
sheet or in an
ovenproof dish.
• 1 tsp honey
Mix together
the Teriyaki sauce
• 1 tsp chopp
ed
ingredients and
• 1 garlic clove chilli
the salmon. Marin pour it over
crushed
• 1 tsp chopp
time. If you don’t, ate if you have
ed
fear
• 1 tsp sesam ginger
e oil
Add the noodle not!
s to the tray and
sit the salmon
• 800g side
over the sesame on top. Sprinkle
of salmon or
seeds
and roast in a
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hot oven (220°C
fillets,
, 200°C, gas 7)
approx 175g
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each
if using individ for 12
• 200g fresh
ual fillets.
rice noodles
Cook the green
• 2 tsp sesam
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e seeds
according to your
• 200g Tende
simmer the brocco liking. I
rstem Broccoli
li spears for 2
• 100g sugar
mins, add the
snap peas
sugar snaps for
• 4 pak choi
1 min
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pack choi
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Drain the vegeta for 1 min.
s (these can
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be either chopp
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shredded)
the salmon.
Top with the
shredded or chopp
• 1 chilli, chopp
spring onions
ed
and some of the ed
chopped chilli
if you like extra
heat.
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Gardens
Outdoor spaces have always been important to our
readers but since lockdown they have spent more time
in, and more money improving, their gardens. We strive
to provide informative, must-read features each month
that are packed with practical expert advice. You’d expect
nothing less from two magazines created in the Garden
of England!
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Cosy Coutu
re

Kate Liz Watt

s picks chic oute

rwear for warm

Food
Our food features offer a host of new and delicious
recipes each month, many of which feature local,
seasonal produce. These pages are extremely popular,
with our past recipes available on our website. Please
contact us if you would like to sponsor this section of
our website.
Fashion
We handpick boutique fashion and accessories
for our shoots, combining them with popular and
much-loved High Street brands – which is exactly
how our readers shop.

ing winter style

Photographs:
David Mereweth
Make-up Artis
er Styling: Kate
t: Natasha Valer
Liz Watts
Hair Stylist:
ie Make Up
Kate Parks
Model: Dani
elle Holbrook,
Fresh Agents
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Education
We are fortunate to be surrounded by a wealth of
independent schools in the South East. Each month we
interview a head teacher in our ‘Meet The Head’ feature
and take a look at the opportunities available at some of
this region’s finest educational establishments.
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Garden
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July Education
This July we’re publishing an Education Supplement that
will deliver the very latest on the plans, performance and
opportunities in the finest schools across the South East.
Our readers will get to know more about the teachers
who lead them, the subjects and activities where they
excel, and what’s in store for the years ahead.

ting Ahead
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Easy
Edibles
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g confidence
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e grown veg

wealdentimes.co.u

Left page top:
Chard pink flamin
page top: Plantin
go Bottom:
Peas in pods
g out a row of
This
root trainer
salad Above:
Pea seedlings
in a

k
132

00WT217Book

1.indb 132

Nothing can
beat the taste
of fresh,
homegrown veget
ables
with a little pinch , garnished
of triumph

make the whole
process much
but many varieti
easier and (in
theory) tidier,
es
the flowers too. can be grown in garden
borde
In fact, this is
came about in
how our domes rs among
the first place,
tic
and a true cottag gardens
supposed to
be a joyful jumbl
e garden is
e of flowers,
fruit and vegeta
bles.
The Soil, The
Soil, The Soil
I would like
to spend the
rest of
important the
soil is, how little this piece talking about how
relationships
we know about
between the
the complex
soil microbiome
plants – and
how the qualit
and the roots
of
y of the soil will
the health of
the soil, but
dictate
not
just
how healthy
vegetables will
and nutritious
be. For now
your
I’ll just say look
The best way
after your soil.
to improve soil
in the form of
is
well-rotted manu to add organic matter
compost, or
re, spent mushr
your
oom
in your garden own (weed-free) compost.
If the soil
is heavy (clay),
as a mulch in
you may need
the autumn and
to add this
incorporate it
let the soil organi
over the winter
sms
you. If your
soil is light, add – and do the digging in for
the mulch in
stop the nutrie
the spring to
nts leaching
away in winter
organic fertilis
. Concentrate
ers like dilute
d
d liquid seawee
d, chicken


133

wealdentimes.co.u
19/02/2020

k

17:31

00WT217Book

1.indb 133

19/02/2020

17:31

18:35

10:03

6,062 likes
6,405
170,500
4,500

Digital Media
With a loyal print following our afﬂuent readers
turn to our websites for more inspiration and
great ideas. With a combined print ﬁgure of
30,000 and readership in excess of 110,000, our
website showcases the best in homes, gardens,
recipes, education & wellbeing

Digital Edition

686,234
Page Views

30,426
Creative Opportunities
Home Page Take Over
£1149 - Full width image & supporting
content.
Sponsored Content
Full page bespoke content. Full follow links
& social media to your web page.
£749 per insertion.
Education Directory
£99 - for 12 months when booked with any
other advertisement.
£249 - when booked as Directory only.

Sidebar Panel Ad
Gives your business big impact. Placed
alongside editorial. Full follow links to
your web page. £349 per month.

Sessions

14,912

Sidebar Button
£149 per month.
Social Media
We don’t charge for social media posts
currently. We are happy to include this as
added value in series booking schedules
once cleared by the Editor.

Users

11,550

Education Supplement sponsored by

New for
2019

£3.5m Octagon
Project completed

Be Yourself
at Claremont

Which extra-curricular activities will
look good on my UCAS application?
Just how important are impressive lists of hobbies and copious amounts of volunteer work to universities?
Dr Kirsten Dickers, Higher Education, Careers and Research Leader at Ashford School explains

Nursery & Prep School

St Leonards, East Sussex TN37 7PW . 01424 751555
Bodiam, East Sussex TN32 5UJ . 01580 830396

claremontschool.co.uk
enquiries@claremontschool.co.uk

I

2019

Senior School & Sixth Form
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n nine years as an admissions tutor, this was probably the
question I was asked most often. Busy teenagers who were
already trying to juggle Sixth Form studies, part-time jobs
and social lives were worrying about how to cram in voluntary
work, leadership positions in school, competitive sports,
music, Duke of Edinburgh and countless other activities.
I hope that my answer came as a relief: UK universities,
particularly the more selective ones, don’t base their selection
decisions on extra-curricular activities. Instead, they look
for super-curricular engagement, or evidence that applicants
are exploring the subject they want to study beyond the
confines of the school curriculum. To be a competitive
applicant, this is what students should focus on.
The good news is that it’s easy to do. There are numerous
ways to research topics that they find interesting – reading,
following the news, listening to podcasts, watching
documentaries, MOOCs, essay competitions, olympiads
and other problem-solving challenges, relevant work
experience, attending university webinars, taster days and
summer schools, and many more. In addition, there are

priceless-magazines.com

qualifications such as the EPQ and CREST awards, which
help students develop valuable research skills at the same
time as learning more about a subject of their choice.
Universities stress that quality is better than quantity,
in the sense that they would rather see a few things done
thoroughly than a long list of quite superficial engagement.
I normally advise students to focus on three or four main
ideas in a personal statement, demonstrating reflection on
each: What is their opinion of what they have read? How
does it extend their learning? Has it changed their view,
and why? What questions does it leave them with?
Many university websites have suggestions for wider research
and reading, but bear in mind that these are meant to be
jumping-off points for a student’s own exploration, not a
restrictive list of ‘approved’ books. Academia is all about people
following their own ideas and enthusiasms, and this is what
they want to see applicants doing. Admissions tutors will
favour genuine academic engagement over name-dropping and
prestige. For an Economics applicant, work experience at a
major investment firm is not ‘better’ or more impressive than a

38
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Education
Connect your school with prospective
parents and students

Wealden Times

18,000
circulation

23/06/2021 11:30

Surrey Homes

12,000
circulation

Opportunities
Print Coverage
Education is one of the main drivers luring young families out
of the city and into the green spaces of Kent, Sussex & Surrey.
Our magazines are the perfect marketing platform for schools
to target those hard-to-reach affluent family households. Our
readers are loyal and discerning and with a high disposable
income are more likely to want to give their children a head
start to a successful future.
Meet the Head
Whole page editorial Facing WP advert
Wealden Times £1,350
Surrey Homes £1,025
Calendar of Supplements
February - Supplement
July - Bumper education magazine
September - Back to school
Fair Guides 2022
Wealden Times Summer Fair Guide 35,000 distribution
Wealden Times Midwinter Fair Guide 35,000 distribution

Digital
As well as Banners & Buttons we offer a tailor-made
Education Directory to make the search for your school’s
details even easier for our readers.
£99 for 12 months when booked with any
other advertisement.
£249 when booked as Directory only.
We require a logo, image, 100 words and ‘contact us’
details. Your URL will link directly to your site.

“Having worked closely with Wealden Times
for many years, we are always impressed with
their professionalism, quality and integrity.
It is always a pleasure to work with them”
Pippa Goodridge, Sutton Valence School

Advertising Rates
Explore a comprehensive range of extra
options available
Rates include your display advertisment in the digital edition including
click-through to your website.
UNIT 11 HART SHOPPING CENTRE
FLEET | HAMPSHIRE | GU51 3LA

All rates exclude VAT & are on a per issue basis.
Wealden Times

01252 621035

www.experiencethedifference.co.uk

Surrey Homes

ExperiencetheDifferenceWT232.indd 1
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SALES / LETTINGS / MANAGEMENT

Full page

£1160

£875

Half Page

£720

£515

Quarter Page

£410

£310

OBC

£1600

£1200

IBC / IFC

£1380

£995

IFC - Double Page Spread

£2310

£1530

Right Hand Page

+10%

+10%

Inserts & Specials
We are able to carry loose and bound-in inserts. We ask to see a mock-up
of any insert before we accept a booking.
We are able to regionalise inserts in Wealden Times only, Surrey Homes
only or both magazines.

HERE TO GE T

you

THERE

RURAL TENTERDEN/BIDDENDEN £800,000
An immaculately presented oak framed detached home located in a peaceful semi-rural location close to both the pretty village of Biddenden
and the tree lined high street of Tenterden. Recently conver ted and extended, the proper ty provides an impressive open plan kitchen/
dining room/lounge plus three double bedrooms and two bathrooms. It also offers a wraparound garden with a plot size of 0.25 acres and is
approached via electrically operated gates giving access to ample parking and a very private garden. The high speciﬁ cation kitchen offers a range
of wall and base units, built in dishwasher, spaces for fridge/freezer and range cooker, solid oak worktops and access to the utility room and
shower room. The proper ty is surrounded by lawns, established trees and a variety of ﬂ owers and shrubs. A large double glazed and insulated
garden ofﬁ ce sits behind the barn. This could also be used as a studio or workshop and is equipped with power and lighting. EPC D

TENTERDEN £2,500,000
An imposing ﬁ ve bedroom mock Georgian country home enjoying approximately six acres of land with paddock, ménage, stables, tennis cour t
and swimming pool, situated just a shor t drive from the popular town of Tenterden. Nestled between Tenterden and Cranbrook, this stunning
proper ty is shielded by mature hedging with driveway and electric gates. Upon entering any visitor cannot fail to be impressed by the approach
to the proper ty which includes a sizeable driveway and impressive turning circle to the front. The pool house is an impressive building by itself
and contains far more than just the mechanics for the ﬁ ltration system, offering a seven-seat sauna (currently unused), men’s and women’s
changing rooms with showers, WCs, a fully ﬁ tted kitchen and a huge enter taining area with fully functioning bar and sink. This area has three
large doors opening along the front to the pool. EPC TBC

Over 150 independently owned branches across the UK.
HERE TO GET
THERE

you

ASHFORD

FOLKESTONE

HYTHE

MAIDSTONE

TENTERDEN

LAND & NEW HOMES

01233 613 613

01303 210 335

01303 261 557

01622 278 003

01580 763 278

03301 200 750

Over 200 independently owned branches across the UK.
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We can also carry belly bands.

Classified Advertising | Web Advertising | Loose Inserts
Bound Inserts | Sponsorship | Competitions
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Beautifully handcrafted, thoroughly bespoke kitchens

DE S I G N & P L AN N I N G | R E S TO R AT I O N | N E W B U I L D | B AR N C O N VE R S I O NS | E XT E NS IONS | J OINE R Y

For a brochure or home consultation call 01797 366895

Old Surrenden Manor, Bethersden
info@collinsbespoke.com

I

01233 822595

I

www.anthony-hicks.co.uk

www.collinsbespoke.com
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Deadlines 2022
Wealden Times & Surrey Homes

FEBRUARY 2022
18 January 2022 - Final Copy Deadline
31 January 2022 - Magazine Distributed

AUGUST 2022
12 July 2022 – Final Copy Deadline
25 July 2022 - Magazine Distributed

MARCH 2022
15 February 2022 – Final Copy Deadline
28 February 2022 - Magazine Distributed

SEPTEMBER 2022
16 August 2022 – Final Copy Deadline
30 August 2022 - Magazine Distributed
Tuesday due to Bank Holiday

APRIL 2022
15 March 2022 – Final Copy Deadline
28 March 2022 - Magazine Distributed
MAY 2022
12 April 2022 – Final Copy Deadline
25 April 2022 - Magazine Distributed
JUNE 2022
17 May 2022 – Final Copy Deadline
30 May 2022 - Magazine Distributed
JULY 2022
14 June 2021 – Final Copy Deadline
27 June 2021 - Magazine Distributed

OCTOBER 2022
13 September 2022 – Final Copy Deadline
26 September 2022 - Magazine Distributed
NOVEMBER 2022
18 October 2022 – Final Copy Deadline
31 October 2022 - Magazine Distributed
DECEMBER 2022
13 November 2022 – Final Copy Deadline
28 November 2022 - Magazine Distributed
JANUARY 2023
13 December 2022 – Final Copy Deadline
23 December 2022 - Magazine Distributed

“ I have advertised within Surrey Homes from the beginning and have always received very satisfying feedback from my
adverts, as a magazine it covers a comprehensive and interesting read that our customers can equate to”
Melita of Chobham

31/10/2019 16:10

Mechanical Data

JOHN SANKEY
AT

Full Page (A4)
210mm(wide) x 297mm(tall)
+3mm Bleed on all edges
Text needs to be inset approx
10mm from page edge
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“We like to say ‘So Wealden, So Woodcocks’,
as we find your reader is our customer.

That probably explains why we distribute so
many copies a month”
Adrian and Paul, Woodcocks Interirors

Half Page Horizontal
185mm(wide) x 130mm(tall)

Preferred Formats
Print ready PDF, High resolution JPG or TIFF.
Acceptable Artwork Formats
Adobe Photoshop, Illustrator, InDesign.
Unacceptable Artwork Formats
MicrosoftWord, Publisher, Powerpoint or
MicrosoftWorks.
File Requirements
Fonts and graphics to be supplied with all nonpreferred format documents
(please confirm format before sending).

Half Page Vertical
90mm(wide) x 265mm(tall)

Deadlines
To ensure the highest quality of artwork, please
supply copy well in advance of deadline.
Unique Reference
Please mark clearly with the name of the advertiser
and “Wealden Times ‐ ISSUE Number”
e.g. PricelessWT155, S03 or ED02

Quarter Page
90mm(wide) x 130mm(tall)
Eighth
90mm(wide) x 62.5mm(tall)

Supply Details
email: designteam@wealdentimes.co.uk
For more information, please get in touch
Wealden Times, Kettle Chambers,
21 Stone Street, Cranbrook, Kent TN17 3HF
01580 714705 or email sales@wealdentimes.co.uk
(Monday–Thursday 9am–5.30pm, Friday 9am–5pm)

County Clothes Menswear

A long-established menswear specialist in Kent and East Sussex
From modern suits and sports jackets to knitwear, shirts and traditional

“I just wanted to say how pleased I am with the
presentation of our artwork within your publications,
namely Surrey Homes and Wealden Times.

English shoes, our range of menswear is handpicked to offer a superb
choice of classic brands and contemporary styles.

It is most fortuitous for us that you have a publication
in both the areas our stores are based, and we are very
happy with the response our advertisements produce.
It is very pleasing to be a distributor of your
Magazines, as we see first hand how popular they
are, as they soon disappear from our stores”
John Lambert, County Clothes LLP

CANTERBURY | TENTERDEN | SEVENOAKS | BEXHILL-ON-SEA | REIGATE
COUNTYCLOTHESMENSWEAR.CO.UK

Contact Us
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